
Vice President 

Modern Dealer Marketing: 

EMILIE SPALLA

What Works—
and What to
Leave Behind

President and Founder 

DON HUNDLEY

June 4, 2025



M o d e r n  D e a l e r  M a r k e t i n g :  W h a t  W o r k s — a n d  W h a t  t o  L e a v e  B e h i n d

About Us

Marketing Leads

Q&A

Maximizing Leads, Metrics &
Sales Efficiency

Using Reviews & UGC to
Drive Results

Session Overview



Voice of Employee
Attract and keep talent by turning employee
feedback into actionable insights with our
turnkey engagement program

SATISFYD Reviews
Take control of your online reputation by
managing online reviews with our software
designed for the heavy equipment industry

Wowing customers &
employees since 1998

Heavy equipment
dealership specific
experience

Fully integrated and
automated with key
business systems

Voice of Customer
Boost revenue by leveraging customer
feedback gained through our automated full-
service customer experience survey process

Your Partner Our Solutions 



It’s a fact that independent equipment companies and marketing
professionals speak different languages. That disconnect wastes time,
money and creates missed opportunities. Iron Pulse was created to ease
those frustrations and allow equipment people to speak their industry
language fluently while working on their marketing and sales goals more
effectively. 

With over a decade of hands-on experience marketing in the equipment
industry, Don Hundley understands the unique challenges you face, and has
the battle scars to prove it. More importantly his company specializes in
translating your utilization and market share goals into targeted strategies
that drive results.
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User Generated
Content = reviews,
photos, videos,
testimonials from
real customers. 

Social proof that
builds trust and
drives decisions. 

90% of customers
read reviews before
making a purchase. 

Why Reviews & UGC Matter?

Lack of reviews =

This crew actually shows up when they say they

will—and the quality speaks for itself.

Tight timelines, unexpected changes, weather

delays—they handled it all like pros.

Can’t say enough good things about the attention
to detail. They don’t cut corners.

Mike Smith

John Thomson

Sam  Jacobs

Jeremy Garcia



Just ask! Only 19% of customers didn’t
leave a review when directly asked. 

HOW TO GET MORE REVIEWS

Best methods:
Automated post-experience
via email, text, or phone
In-person asks at the time of
experience
Use QR codes to simplify the
process



UGC

HOW TO USE UGC IN YOUR MARKETING

Track hashtags to find
potential influencers or
advocates for deeper
engagement (e.g., video
testimonials)

Jimmy was exceptional to work with. Very
responsive and informative. No comparison

to my experience with a competitor.

Jimmy was exceptional to
work with. Very responsive and
informative. No comparison to

my experience with a
competitor.



DOWNLOAD 
YOUR DEALERSHIPS
REPUTATION SCORE

https://www.satisfyd.com/reputation-scorecard
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Q&A

http://www.satisfyd.com/


THANK YOU

Vice President
espalla@satisfyd.com

Emilie Spalla
Founder and CEO
don@ironpulsesolutions.com

Don Hundley

http://www.satisfyd.com/
mailto:espalla@satisfyd.com
https://meetings.hubspot.com/espalla/teams
mailto:don@ironpulsesolutions.com
https://www.ironpulsesolutions.com/contact

